
The Intelligence Edge
Turning Consumer and 
Social Understanding into 
Strategic Decisions

Stella Okpala FMRA, FIMC

Founder & Principal Consultant 

Stellar Edge Consulting Limited







CHANGE

Consumers now 

interpreters not 

recipients of brand 

meaning.
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Nigeria / Africa 
Lens

Context over 
assumption
Culture over 
stereotype
Nuance over 
averages









Researcher to Intelligence Partner

DATA INSIGHT INTELLIGENCE STRATEGY








